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Abstract: 
Empowerment is a process that helps people gain control over their own lives, communities and society. It is also a process, 

which enables one to realise his or her identity and power in all aspects of life. Empowerment occurs within, the factors-social, 

economic, political, personal, familial and cultural at various spheres. This study addresses women empowerment through self-

help groups in Churchu block of Hazaribagh district of Jharkhand. Currently none of the village in Hazaribagh, Jharkhand are 

void of Self Help Groups. As of now, approximately 38,000 SHG in Hazaribagh, Jharkhand are 60% digitalized. 
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I. INTRODUCTION 

 

Self-help group or in short SHG is now well-known concept. It 

is now almost two-decade old. It has played a major role in 

hastening country’s economic development. SHGs have now 

evolved as movement.  The self-help group emerged to help 

the rural poor particularly women in securing support like 

credit and other services. The Origin of self-help group can be 

traced is from Grameen Bank of Bangladesh, which was 

founded by MOHAMMED YUNUS. SHGs took its form in 

1947.  

 

In India NABARD initiated in 1986-87. The absence of 

institutional credits available in the rural area has led to the 

establishment of SHGs. The concept of SHG has been evolved 

to organize the rural poor to meet their productive and 

consumption needs out of their saving. The term 

“Empowerment” was introduced at Nairobi, Kenya during the 

International Women’s Conference in 1985 (Chandra, 

2015:66). It has several connotations and is highly context 

driven.  

 

Women empowerment has many dimensions i.e. social 

empowerment, economic empowerment cultural empowerment  

legal empowerment and political empowerment Hence, 

empowerment, general refers to a multidimensional social 

process that helps to gain control over their day-to-day lives.  

 

The state government is the single largest SHG promoting 

institution. It is also important to note that, in many 

government programme that are not primarily SHG oriented, 

SHGs are still included and budgeted, mainly to engage and 

empower the poor and introduces a measures of equity; the 

programmes may have remained ‘poor-neutral’. At present, 

approximately 38,000 SHG in Hazaribagh, Jharkhand are 60% 

digitalized. 

 

II. MATERIALS AND METHODS 
 

For this research, Churchu block of Hazaribagh district of 

Jharkhand was selected, as this block has maximum number of 

Self-help group.  

Randomly ten villages were selected. An interview schedule 

was prepared and pre-tested for the study. Random selection 

was done out of one hundred and twenty respondents of SHGs 

member.  

 

Questions related to women empowerment were collected with  

well-structured and pretested interview schedule to understand 

the social, economic and political aspects of women 

empowerment through SHGs and the answers were noted with 

3 point scale as Agree(3), Undecided(2) and Disagree(1). On 

basis of percentage analysis: data tabulation, analyzation and 

interpretation were drawn. 

 

III. RESULTS AND DISCUSSION 

 

Table I states that 64.17 percent respondents belongs to young 

age group, followed by 19.17 per cent and 16.66 per cent 

respondents belong to middle and elder age group respectively.  

Further, 75 per cent of the respondents are married, 4.16 per 

cent of the respondents are unmarried, and 20.84 per cent 

respondents are widowed.  

 

82.50 per cent of the respondents are depended on agriculture 

as a source of income, 07.50 per cent of the respondents are 

dependent on agriculture and have other source of income, 10 

per cent of the respondents are dependent on agriculture and 

they do some small business to fulfil their livelihood.  

 

The educational factor reveals that 30.84 per cent respondents 

are illiterates had no regular education, 9.16 per cent 

respondents can only read and write, 35.84 per cent 

respondents had primary schooling, 17.50 per cent respondents 

possessed high school while remaining 6.66 per cent 

respondents are graduates.  

 

26.67 per cent  respondents have up to 25,000 yearly income 

followed by income level ranging from 25,001-50,000 for 

40.84 per cent , income level ranging from 50,001-75,000 for 

18.33 per cent respondents, 75,001-1lakh  income for 9.16 per 

cent of respondents and above 1lakh for 5 per cent of the 

respondents.  
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Table. I. socio-economic characteristics of the respondents 

 

Table.I.(a) overall socio-economic characteristic of the 

respondents 

S.No. Socio-economic 

status 

Frequency Percentage 

1. Low (6 – 9) 34 28.33 

2. Medium (10 – 

12) 

35 29.17 

3. High (13 – 16) 51 42.50 

 Total 120 100.00 

 

From the above table I. (A), we can analyze that the socio-

economic characteristic of the respondents has been divided in 

three category low, medium, high.  

 

In low category, the frequency of the respondents is 34, in 

medium category, the frequency of the respondents is 35 and in 

high category, the frequency of the respondents is 51. Singh 

(2014)
 [1]

 also reports a similar finding.  

 
 

Table. II. social empowerment of the respondents through shgs 

S.No. Statements Social Empowerment through SHGs 

Agree Undecided Disagree 

1. Self-confidence improved. 23 (19.16) 65 (54.16) 32 (27) 

2. Decision making capacity improved. 37 (30.83) 68 (56.66) 15 (12.50) 

3. Improved communication skills. 20 (16.66) 98 (81.66) 2 (1.66) 

4. Increased support during social crises in 

family. 

10 (8.33) 70 (58.33) 40 (33.33) 

5. Help in recognition in community. 30 (25.00) 40 (33.33) 50 (41.66) 

6. More participation in community activities. 55 (45.83) 62 (51.66) 3 (2.50) 

7. Value given by family members in crucial 

decision. 

82 (68.33) 10 (8.33) 28 (23.33) 

8. Mobilization/participation increases 52 (43.33) 32 (26.66) 36 (30.00) 

 

Table II shows the social empowerment of the respondent 

through SHGs, it concluded that  19.16 per cent of respondents 

agreed to the statement that their self-confidence level 

improved whereas, 54.16 per cent are undecided and 27 per 

cent disagreed to this statement. 30.83 per cent of the 

respondents agreed to the statement that their decision-making 

ability enhanced through SHGs, but 56.66 per cent of 

respondent were undecided and 12.50 per cent respondents are 

disagreed. 16.66 per cent of the respondents agreed to the 

statement that their communication skills improved with 

others, but 81.66 per cent respondents could not decide and 

1.66 per cent respondents disagreed. 8.33 per cent respondents 

agreed that they get support during social crises in family 

whereas, 58.33 per cent were undecided and 33.33 per cent 

were disagreed. We found that 25 per cent respondents agreed 

that they benefited in recognition in the community, but 

33.33% were undecided and 41.66 per cent were disagreed. 

45.83 per cent of the respondents agreed to the statement that 

their participation in the community programme has increased, 

51.66 per cent respondents could not decide and 2.50 per cent 

respondents disagreed. 68.33 per cent of the respondents 

agreed in value given by family members in crucial decision, 

whereas 8.33 per cent could not decide and 23.33 per cent 

respondents were disagreed. 43.33 per cent of the respondents 

agreed in the statement increase in mobilization but, 26.66 per 

cent respondents could not decide and 30.00 per cent 

disagreed.  

 

Table .II.(a)level of social empowerment 

S.No Level of social 

Empowerment 

Frequency Percentage 

1. Low (9-13) 26 21.66 

2. Medium (14-18) 56 46.60 

3. High(19-23) 38 31.66 

 Total 120 100.00 

S.No Independent 

Variables 

Interval Frequency Percentage 

1. Age (in year) 21-30 

31-40 

41-50 

77 

23 

20 

64.17 

19.17 

16.66 

2. Marital Status Married 

Unmarried 

Widow 

90 

5 

25 

75.00 

4.16 

20.84 

3. Occupation Agriculture 

Agriculture + Service 

Agriculture + Business 

99 

9 

12 

82.50 

07.50 

10.00 

4. Educational 

Attainment 

Illiterate 

Can read & write 

Up to primary 

High school 

Graduation 

37 

11 

43 

21 

8 

30.84 

09.16 

35.84 

17.50 

06.66 

5. Yearly Income (in 

Rs.) 

Up to 25,000 

25,001-50,000 

50,001-75,000 

75,001-1lakh 

Above 1 lakh 

32 

49 

22 

11 

6 

26.67 

40.84 

18.33 

09.16 

05.00 
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From the above table II.(A) we can analyze that social 

empowerment of the respondents has been divided in three 

category low, medium and high. In low category, the 

frequency of the respondents is 26, in medium category, the 

frequency of the respondents is 56 and in high category, the 

frequency of the respondents is 38. Similarly, social 

empowerment of women was analyzed  as it show better status 

and decision making power increases, access to various 

promotional assistance, access to large quantum of resources, 

and window for better technology by  Balakrishnan et. al 

(2008)
 [2]

. 

 

Table.II.(b). Result of chi-square test of social 

empowerment with socio-economic variables 

Social 

Empowerme

nt 

Socio-

economic 

variables 

Tota

l 

D.

F 
c
 

Interference 

O.V
a
 E.V

b
 O.V

a
 E.V

b
 

26        35.2

9 

34        35.2

9 

60 2 H0=Rejected 

56       45.5

0 

35        45.5 91 2 H0= Rejected 

38      44.5

0 

51        44.5

0 

89 2 H0= Rejected 

a O.V=observed value 

b E.V=expected value 

c D.F=degree of freedom 

 

Since the calculated value of chi-square is greater than the 

table value of chi-square on 2 DF and at 5% probability table, 

so our null hypothesis will be rejected. Therefore, it is 

concluded that there is positive relationship between social 

empowerment and independent variables of the respondents. 

 

Table.III.Political empowerment of the respondent through 

shgs 

S.No. Statements Political Empowerment through 

SHGs 

Agree Undecided Disagree 

1. More 

participation 

in political 

activities. 

8 (6.67) 100 

(83.33) 

12 

(10.00) 

2. Participate in 

election 

campaign. 

8 (6.67) 72 (60.00) 40 

(33.33) 

3. Participation 

in problem 

solving. 

42 

(35.00) 

30 (25.00) 48 

(40.00) 

4. Mutual 

relationship 

with others. 

52 

(43.33) 

42 (35.00) 26 

(21.66) 

5. Casting vote 

in every 

election. 

92 

(76.66) 

23 (19.16) 5 (04.16) 

 

Table III shows the political empowerment of the respondents 

through SHGs. It concluded that 6.67 per cent of respondents 

agreed to the statement increase in political participation, 83.33 

per cent were undecided and 10 per cent were disagreed. 6.67 

per cent respondents agree for participation in election 

campaign, 60 per cent were undecided and 33.33 per cent were 

disagreed. We found that 35 per cent respondents agreed for 

having mutual relationship with others, 35 per cent were 

undecided and 21.66 per cent were disagreed. We also found 

that 76.66 per cent respondents agreed for giving vote in 

election, 19.16 per cent were undecided and 4.16 per cent were 

disagreed. 

 

Table .III. (a). Level of political empowerment 

S.No Level of 

political 

empowerment 

Frequency Percentage 

1. Low (6-8) 26 21.66 

2. Medium (9-11) 54 45.00 

3. High (12-14) 40 33.33 

 Total 120 100.00 

 

From the above table III (A) political empowerment of the 

respondents divided in three categories viz. low, medium and 

high. In low category, the frequency of the respondents is 26, 

for medium category, the frequency is 54 and for high 

category, the frequency is 40. Rawat (2014)
 [3]

 studied that the 

rural women become more politically empowered after joining 

SHGs. 

 

Table.III. (B) Result of Chi-Square Test Of Political 

Empowerment With Socio-Economic Empowerment 

Political 

Empowerm

ent 

Socio-

economic 

variables 

To

tal 

D.F 
c
 

Interference 

O.V 
a
 

E.V 
b
 

O.V 
a
 

E.V 
b
 

26        30.0

0 

34        30.0

0 

60 2 H0 = Rejected 

54        44.5

0 

35        44.5

0 

91 2 H0= Rejected 

40        45.5

0 

51        45.5

0 

89 2 H0= Rejected 

 

a O.V=observed value 

b E.V=expected value 

c D.F=degree of freedom 
 

Since the calculated value of chi-square is greater than the 

table value of chi-square on 2 DF and at 5% probability table, 

so our null hypothesis will be rejected. Therefore, it is 

concluded that there is positive relationship between political 

empowerment and independent variables of the respondents. 

 

IV. CONCLUSION 

 
SHGs are powerful medium for women empowerment. This 

concept has helped to bring social reform and uplift ST women 

to bring reform and uplift rural women folk. The present study 

concluded that the SHGs have greatly helped ST women to 

understand their rights, their social, economic and political 

empowerment. It has also helped in the overall development of 

women in the society. SHGs have served for the cause of 

women empowerment, social solidarity and socio-economic 

betterment of tribal women.  
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